

Appendix B

Survey Questionnaire
Thank you for taking the time to complete this survey. Please answer the questions as honestly as you can and do not write your name, as this is an anonymous survey. Please answer the questions by checking the answer that best applies to you or your opinion about the subject. 
A. Demographic information

Please complete the following demographic information by checking the correct answer. 

1.
What is your ethnic identification?

African American/Caribbean/Black ______          Asian/Pacific Islander ______

European American/Caucasian/White ______     Latino/Chicano/Hispanic______

Native American/Indian ______

Bi-Multi-ethnic (Specify___________________________)

2.
How do you identify your sexual orientation?

Gay/Lesbian_____ Bisexual _____ Heterosexual/Straight_____ 

Other (Specify) ___________________________

3.
How old are you?

18-29______ 30-39______ 40-49______ 50-59______ 60-69______ 70 or older______

4.
What is the highest level of education you have completed?

Elementary school______ Junior high school ______ High school/GED______

Some college ______ Bachelor’s Degree______

Some graduate/professional school ______A graduate or professional degree ______

5.
What is your sex?

Male ______  Female______  Transgender; self-identify as female______

Transgender; self-identify as male______  

Other (Specify) ___________________________

6. What is your yearly income level?

$10,000 or less ______            $10,001-20,000 ______            $20,001-30,000 ______

$30,001-40,000 ______            $40,001-50,000 ______           $50,001-60,000 ______

$60,001-$70,000 ______             $70,001 and over ______
7. What is your role or status in the organization? 

Please read the definitions of each of the following six categories and select the one that you believe most accurately describes your role in the organization. Please circle only one category.

a. Consumer/patient: I have received counseling and/or medical, and/or referral services from this organization through at least three visits, and/or three phone contacts and/or three on-line contacts with this organization. 

b. Staff: I get paid to administrate this organization and/or to provide direct services to consumers. I have been employed with this organization for at least one year. 
c. Volunteer: I provide non-professional services (such as clerical and maintenance) or professional services (counseling, medical, physical therapy, etc.) in this organization without pay. I have been doing so for at least 6 months. 

d. Blended-volunteer/consumer: I have both volunteered for the organization for at least 6 months and received direct services from the organization in at least three occasions (through visits, phone or on-line.)

e. Member: I am in the membership list or this organization. I receive a newsletter from this organization and/or pay membership fees periodically. I do not volunteer time for this organization.
f. Blended-member/volunteer: I fit the explanation of member described above and have volunteered with this organization for specific activities in at least three occasions. 

B. Organization’s mission and goals
8. Please indicate how much the following issues impact you personally. (Please answer with an X in each category.) 

	Issues
	Not at all
	Somewhat
	Unsure or undecided
	Significantly
	Very Significantly

	a. Affordability and/or access to food/nutrition 


	     1
	        2
	       3
	        4
	        5

	b. Affordability and/or access to housing 


	     1
	        2
	       3
	        4
	        5

	c. Access to affordable health insurance 


	     1
	        2
	       3
	        4
	        5

	d. Access to government benefits and/or insurance 
	     1
	        2
	       3
	        4
	        5

	e. Neighborhood safety 
	     1
	        2
	       3
	        4
	        5

	f. Finding or maintaining a living wage 
	     1
	        2
	       3
	        4
	        5

	g. Finding employment 


	     1
	        2
	       3
	        4
	        5

	h. Access to affordable and/or accessible child care 
	     1
	        2
	       3
	        4
	        5

	i. Affordability of property taxes 
	     1
	        2
	       3
	        4
	        5

	j. Access to educational opportunities 


	     1
	        2
	       3
	        4
	        5

	k. Services for individuals with disabilities 
	     1
	        2
	       3
	        4
	        5

	l. Services for elderly individuals 
	     1
	        2
	       3
	        4
	        5

	m. Saving for college 
	     1
	        2
	       3
	        4
	        5

	n. Gaining civil rights/human rights 
	     1
	        2
	       3
	        4
	        5




9. Which of the following descriptions you believe best describes a typical consumer/patient/member of your organization? Please check only one category. 
· A person who faces problems that were caused mostly by actions and decisions that he or she made _____
· A person who faces problems that were caused mostly by situations beyond his/her control _____

· A person who faces problems that were caused by both personal actions/decisions and situations beyond his/her control _____
10. In your opinion, how important should influencing the government and national public policy be for this organization? (Please check one answer.)
	Not important
          1                                         
	Somewhat important
       2                                  
	Unsure of undecided
       3
	Important
       4
	Very important
           5


11. In your opinion, how much should your organization focus on and/or address the following issues and political concerns? (Please answer each category.)
	Issues
	Not important
	Somewhat important
	Unsure or undecided
	Important


	Very important

	a. Poverty issues and policies 


	       1    
	       2                               
	       3                         
	       4
	       5

	b. Civil/human rights and liberties 


	       1    
	       2                               
	       3                         
	       4
	       5

	c. Criminal justice issues and policies 


	       1    
	       2                               
	       3                         
	       4
	       5



	d. Access to government benefits and/or    insurance 
	       1    
	       2                               
	       3                         
	       4
	       5

	e. Health care and human services 


	       1    
	       2                               
	       3                         
	       4
	       5

	f. Foreign policy issues 
	       1                   
	       2                   
	       3
	       4
	       5

	g. Immigration issues and policies 


	       1                
	       2


	       3


	       4
	       5

	h. Labor issues and policies 


	       1                           
	       2
	       3
	       4
	       5



	i. Urban policy and development 


	       1           
	       2
	       3
	       4
	       5

	j. Women’s equality                                 


	       1   

        
	       2
	       3
	       4
	       5



	k. Other (Please specify:_________________):
	       1           
	       2
	       3
	       4
	       5


12. In your opinion, how much should your organization address the needs and policy concerns of each of the following populations? (Please answer each category.)
	Population
	Not at all
	A little bit
	Unsure or undecided
	To some degree
	A great deal

	a. Asian and Pacific Americans 


	       1    
	       2                               
	       3                         
	       4
	       5

	b. Blacks or African Americans 
	       1    
	       2                               
	       3                         
	       4
	       5

	c. Latinos(as) or Hispanics 
	       1    
	       2                               
	       3                         
	       4
	       5



	d. American Indians/Native Americans 
	       1    
	       2                               
	       3                         
	       4
	       5

	e. Elderly people 
	       1    
	       2                               
	       3                         
	       4
	       5

	f. Gay men 
	       1                   
	       2                   
	       3
	       4
	       5

	g. Lesbian women 
	       1                
	       2


	       3


	       4
	       5

	h. Bisexual individuals 
	       1                           
	       2
	       3
	       4
	       5



	i. Transgender individuals 


	       1           
	       2
	       3
	       4
	       5

	j. Immigrants 
	       1   

        
	       2
	       3
	       4
	       5



	k. People with low income 
	       1           
	       2
	       3
	       4
	       5

	l. Women 
	       1                 
	       2
	       3
	       4
	       5

	m. Workers 
	       1
	       2
	       3
	       4
	       5

	n. Other (Please specify:________________________):
	       1                
	       2
	       3
	       4
	       5


C. Organization’s recruitment

13. In your opinion, how important is that your organization hires staff and volunteers from similar background as the consumers they serve?  (Please check one answer.)
	Not important

          1                                         
	Somewhat important

       2                                  
	Unsure of undecided

       3
	Important

       4
	Very important

           5


14. In your opinion, how much effort should your organization place in hiring or reaching out to volunteers and consumers from the following populations? (Please answer each category.)
	Population
	Not at all
	A little bit
	Unsure or undecided
	To some degree
	A great deal

	a. Asian and Pacific Americans 


	       1    
	       2                               
	       3                         
	       4
	       5

	b. Blacks or African Americans 
	       1    
	       2                               
	       3                         
	       4
	       5

	c. Latinos(as) or Hispanics 
	       1    
	       2                               
	       3                         
	       4
	       5



	d. American Indians/Native Americans 
	       1    
	       2                               
	       3                         
	       4
	       5

	e. Elderly people 
	       1    
	       2                               
	       3                         
	       4
	       5

	f. Gay men 
	       1                   
	       2                   
	       3
	       4
	       5

	g. Lesbian women 
	       1                
	       2


	       3


	       4
	       5

	h. Bisexual individuals 
	       1                           
	       2
	       3
	       4
	       5



	i. Transgender individuals 


	       1           
	       2
	       3
	       4
	       5

	j. Immigrants 
	       1   

        
	       2
	       3
	       4
	       5



	k. People with low income 
	       1           
	       2
	       3
	       4
	       5

	l. Women 
	       1                 
	       2
	       3
	       4
	       5

	m. Workers 
	       1
	       2
	       3
	       4
	       5

	n. Other (Please specify:________________________):
	       1                
	       2
	       3
	       4
	       5


15. In your opinion, how important do you think the following community venues are to find new consumers, volunteers or staff for your organization? (Please answer each category.)
	Community venues
	Not important
	Somewhat important
	Unsure or undecided
	Important


	Very important
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	a. Human service agencies 


	       1    
	       2                               
	       3                         
	       4
	       5
	
	
	
	
	

	b. Schools and universities 
	       1    
	       2                               
	       3                         
	       4
	       5
	
	
	
	
	

	c. Workplaces 
	       1    
	       2                               
	       3                         
	       4
	       5


	
	
	
	
	

	d. Radio  
	       1    
	       2                               
	       3                         
	       4
	       5
	
	
	
	
	

	e. Television 
	       1    
	       2                               
	       3                         
	       4
	       5
	
	
	
	
	

	f. Newspapers and/or magazines 
	       1                   
	       2                   
	       3
	       4
	       5
	
	
	
	
	

	g. Street outreach 
	       1                
	       2


	       3


	       4
	       5
	
	
	
	
	

	h. Community events and/or forums 
	       1                           
	       2
	       3
	       4
	       5


	
	
	
	
	

	i. Door-to-door campaigns 
	       1           
	       2
	       3
	       4
	       5
	
	
	
	
	

	j. Phone banks and/or drives 
	       1   

        
	       2
	       3
	       4
	       5


	
	
	
	
	

	k. Other advocacy organizations 
	       1           
	       2
	       3
	       4
	       5 
	
	
	
	
	

	l. Internet/websites
	       1
	       2
	       3
	       4
	       5
	
	
	
	
	

	m. Other (Please specify:______________________):
	       1
	       2
	       3
	       4
	       5
	
	
	
	
	


16. In your opinion, which of the following issues and political concerns should your organization address in order to attract new members? On a scale from 1 through 5, please select the top five. 
· Poverty issues and policies _____

· Civil/human rights and liberties _____

· Criminal justice issues and policies _____

· Health care and human services _____

· Access to government benefits and/or insurance _____

· Immigration issues and policies _____

· Foreign policy issues _____

· Labor issues and policies _____

· Urban policy and development _____

· Women’s equality _____
· Other (Please specify:_______________________________):
D. Organizational activities and tactics

17. In your opinion, how important is for your organization to reach the following targets to promote social changes that affect you? (Please answer each category.)
	Target
	Not important
	Somewhat important
	Unsure or undecided
	Important
	Very important

	a. Local city council and government 


	      1    
	      2                               
	       3                         
	       4
	      5

	b. State legislature and/or senate 
	      1    
	      2                               
	       3                         
	       4
	       5

	c. State courts 
	      1    
	      2                               
	       3                         
	       4
	       5



	d. Members of Congress 
	      1    
	      2                               
	       3                         
	       4
	       5

	e. Federal courts 
	      1    
	      2                               
	       3                         
	       4
	       5

	f. The President and the White House offices 
	      1                   
	      2                   
	       3
	       4
	       5

	g. Other (Please specify:_________________________):
	      1              
	      2
	       3
	       4
	       5


18. In your opinion, how often should your organization use each of the following activities to influence the government? (Please answer each category.)
	Activities
	Never
	Rarely
	Unsure or undecided
	Frequently
	Always

	
	
	
	
	
	

	a. Directly lobbying members of Congress 
	       1    
	       2                               
	       3                         
	       4
	       5
	

	b. Directly lobbying members of the White House 
	       1    
	       2                               
	       3                         
	       4
	       5
	

	c. Grassroots lobbying of members of Congress, such as letter writing or e-mail campaigns 
	       1    
	       2                               
	       3                         
	       4
	       5


	

	d. Working with federal government agencies to draft, enforce and administer regulations, rules or guidelines 
	       1    
	       2                               
	       3                         
	       4
	       5
	

	e. Working with members of Congress to formulate legislation 
	       1    
	       2                               
	       3                         
	       4
	       5
	

	f. Pursuing issues through litigation by filing suits in court 
	       1                   
	       2                   
	       3
	       4
	       5
	

	g. Organizing demonstrations, marches, protests, boycotts, strikes, or pickets 
	       1                
	       2


	       3


	       4
	       5
	

	h. Participating in public demonstrations, marches, or protests organized by others 
	       1                           
	       2
	       3
	       4
	       5


	

	i. Seeking to influence public opinion by issuing press releases, talking with the media, or running advertisements about your position on issues 
	        1           
	       2
	       3
	       4
	       5
	

	j. Entering into coalitions or working with other organizations 
	        1   

        
	       2
	       3
	       4
	       5


	

	k. Giving testimony at congressional hearings 
	        1           
	       2
	       3
	       4
	       5 
	

	l. Giving testimony at agency hearings 
	       1
	       2
	       3
	       4
	       5
	

	m. Presenting research results or technical information to policy makers 
	       1
	       2
	       3
	       4
	       5
	

	n. Working to appoint or elect public officials 
	       1
	       2
	       3
	       4
	       5

	o. Serving on governmental advisory commissions or boards 
	       1  
	       2
	       3
	       4
	       5

	p. Other (Please specify:________________):
	       1
	       2
	       3
	       4
	       5


Thank you for taking the time to complete this survey! 

� This survey instrument was adapted from Dara Z., Strolovitch’s Survey of National Economic and Social Justice Organizations (henceforth, the SNESJO) University of Minnesota, 2006. 
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